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Engaging the 3Ps to pr'om(‘\)te ’
Healthy Lifestyle

Mr. Ang HakSeng
Chief Executive Office[
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Rising Challenge of NCDs

Total health expenditure as a share of

GDP in OECD, 1960-2009
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Looming Burden

Projected lost economic output
caused by noncommunicable
diseases, 2011-2020, in trillions

Chronic Diabetes $1.7 Mental

respiratory | Health

diseases £16.3
S

$4.8 —

Cardiovascular
Cancer $8.3 diseases $15.6

Mote; 2000 dollars. Sources; Harvard School
of Public Health; Waorld Ecomomic Forum




Our Response: .- oard
) Focus on Symptoms? ‘

Healthy At-risk Unhealthy

Build more hospitals?
Invest in medications?



http://www.google.com/imgres?imgurl=http://www.drugfreehomes.org/wp-content/uploads/2011/08/prescription-drugs.jpg&imgrefurl=http://www.drugfreehomes.org/category/prescription-drug-abuse&usg=__jcYnmBYpuENCWY7J9EU2IVnuYc8=&h=848&w=566&sz=559&hl=en&start=1&sig2=E4FnuS1MqmCvg25avOQNuw&zoom=1&tbnid=dxbJSVWpXjO0xM:&tbnh=145&tbnw=97&ei=1jKeTuHsLY60rAevqYz0Bg&prev=/search?q=drug&um=1&hl=en&safe=off&sa=N&rls=com.microsoft:*&tbm=isch&um=1&itbs=1
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Or Tackle the Root Cause ...

< Empower Individuals & Communitx |

Healthy At-risk Unhealthy

\ I
|

Healthy Lifestyle
as a Prescription

Healthy Lifestyle as a
Default Normal
through ecosystemic
approach
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Residential Educational/
Whole-of- Amenities . — :
' Child Care
Singapore (egs. homes) Amenities

(egs. schools, child
care centres)

Consumer

Amenities
(egs. shopping
malls)

Consumer

Amenities
(egs. hawker
centres)

Health &
‘ Promotion
/ Board

Thought leader,
capacity builder
advocate and
catalyst for
healthy
lifestyles

Community

Amenities

(egs. Community
Clubs)

Sports/
Recreational

Amenities
(egs. sports
halls, parks)

[FS———————

Enablers used to influence the ecosystem and impact the health of the community




INFLUENCING THE ECOSYSTEM HealthPromotionBoard
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Story of the Mee Rebus
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Inter-sectoral Strategy - 3Ps

/ A\ Whole of
- Singapore
Private
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Why Noodles?

The average Singaporean eats at least
1 serving of noodles/day

l.e. good vehicle for incorporating
whole-grains

Regular noodles Whole-grain noodles
Whole-grain content 0% 10%

(1 bowl provides ¥z of daily
whole-grain requirements)

Look / Taste Similar Similar
Preparation Similar Similar

Price 55 cents / bowl 60 cents / bowl
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Social Responsibility ) Business Case
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Making Healthier
Noodles
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@& Making Healthier
¢ / Ingredients Pervasive
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Singaporeans Eat Out

*60% of Singaporeans eat out

regularly
_ 60.1%
S
% 48.8%
> .
(@))
X
X 112004
3 2010
C
Q
=
>
v
(o
A

: Lunch and/or Dinner
* Eating out refers to eating at hawker centres, food courts, coffee shop stalls, restaurants or coffee houses

as the usual meal venue

Source: Singapore Nati_ .
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The Hawker Centre
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*?\Public

Private

Creating a Social Movement

Health i Joint Vision —
Promotion "l Healthier Local
Ambassadors : Food

Meeting with
local Politician

Learning about
Engagement
Process

Making
Healthy Food
Accessible

Healthier
Hawker Centre
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Healthier Menu Signboards

Private
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\Public
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Whole-of-Government
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Public Process

National (
%Eﬁviﬁgzment \\ f [/ —
gency - ea
‘ ‘ Promotion
\ R / Board

f N>

« National Environment Agency & Health
Promotion Board — an Evolving Partnership

Private

G0OD IN CLEANLINESS & FOOD HYGIENE

PROVIDER OF HEALTHIER FOOD



http://www.google.com/imgres?imgurl=http://spgreencard.files.wordpress.com/2009/04/nea-color_logo2.jpg?w=470&h=323&imgrefurl=http://spgreencard.wordpress.com/partners/&usg=__c4jKz7Tbp_h1hc7cczFMQJWcnVY=&h=323&w=470&sz=58&hl=en&start=18&sig2=i0I6oD9JKV4LqhpYaWEgmg&zoom=1&um=1&itbs=1&tbnid=QeDkyPY5xdSXxM:&tbnh=89&tbnw=129&prev=/images?q=nea+singapore&um=1&hl=en&safe=off&rls=com.microsoft:*&tbs=isch:1&ei=iOpuTcaLIsbQrQfYufmKDw
http://www.google.com/imgres?imgurl=http://www.legaljuice.com/Handshake hurts hand shake painful pain bad.GIF&imgrefurl=http://www.legaljuice.com/2008/02/an_illegal_handshake.html&usg=__geAvnTra_lXnMOW7xqw4zGJ9taM=&h=364&w=407&sz=6&hl=en&start=1&sig2=1e_QkP177H-wgggaO4Lo9g&zoom=1&um=1&itbs=1&tbnid=qTIfkewBerYhFM:&tbnh=112&tbnw=125&prev=/images?q=hand+shake&um=1&hl=en&safe=off&sa=N&rls=com.microsoft:*&tbs=isch:1&ei=G1dwTaiHOIuCvgPm1NC_AQ
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Bringing it togetherg /i

Lead Demand

Economy of Scale

[/
Health
‘ Promotion
/ Board
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Healthy hawker
centre
proves a hit

1 By Poon Carayw Ho

SII\- TAPORE'S Frit healthy hawker contre L'i F art-
ing robust sales of dis tahies made wills brown and

wieodegral e | i
L.n-rn;y_-.dl\'J.uH *.-:.ECM‘ "| L

has bripled simce the Healthier Fa kttF' AT
b:}:-l i three mooihs gn...m.c.'ld 'LHH.L:
Sang r_eE a:erul_w of the Health Promobion
Board (HEH}

1|:_1_all:.- only 70 per cenl aof hawkers wers
Bag dr-..;r- 1I‘ill thmwnp'ﬂ'ﬂh a]l_-- r-
taoms such as char kway toow with wholegrsin no

LTI =i T H e LTI .
Throwm | 1 & Hawler Centrs hﬂr:q:ﬂ '.|l.-
ty 50 p-e & the laench of the progrr
Sevaral Are new ulllr'.! h e :I

P-11-w Iu:l nd= |. st mare as it's difflicult to
ell. Bt with more mn::J it brn'l‘r-' [meaper
B sald.

Added H' ang: “I'm bappy hat those thal whe

Aid net join s inittally ses that it made |,l.|1I:L¢.‘|
ness senae to -.‘IDs:I.
= rr'_|:||1 the comments on the siklelines of 1_c
apenin EI:.-e.l. n Cio .g nfh ilritler 1.. t
day. lE Llln'n- d ":ﬁ- the & '|_.- [ H l: d
.:u-tH Association, wn |,| tha h.l-b |||
Mo I n 1,000 h-ql wparts are & I.I r r=da '|-
avent hlJ-.:rrE:- the |: 3t tlme in itz :I;.'mr:n.-:
L= |
%h Strmits '1' 'n-s relerstainda that amciher
| :].th:,- h-r-l-: '|| h-:- Jwm: I.-cd by I:I IIT‘H
wery § wlL‘n E-:I-' x pm reducing the sall con
kel r”'l r Ml

/Chairman of the Yuhua Hawkers'
Association Karney Ngal said
earnings have gone up by at
least 10 per cent. Some 10 stalls

I/ even extended opening hours

e and additional tables had to be
By \Eet up during busy periods ...

LATEST NEWS 15 AUGUST 2011
At least 20% Increase In Business




Yuhua Hawker Centre
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Or Tackle the Root Cause ...

< Empower Individuals & Communitx |

Healthy At-risk Unhealthy
. ‘ '

Healthy Lifestyle as a
Default Normal
through ecosystemic
approach

Healthy Lifestyle
as a Prescription
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Others

Chronic )
respiratory Cardio-vascular
disease diseases

Musculo-
skeletal

disoases g = Top 10
Injuries b | conditions for
N hospitalisation

Wental
disorders

Neurological

and sense
= www.moh.gov.sg/mohcorp/statistics accessed on 11 Jun 2011
d 150 rdBrE Singapore burden of Diseases Study (2007)



http://www.moh.gov.sg/mohcorp/statistics

HealthPromotionBoard

Health Screening & Early Detection
My friend got diabetes after health

40%

~

Diabetics

U Naware Of a screening as I’m scared

Condition

screening —so | don’t go for health

4

60%

fﬁ.“
| don’t know what
screening tests to go for

| am not sick... Why
must | go for screening?

Not very sure what to do next if
something is wrong with me
after screening.

Aware of
Condition

Regular

Follow-up
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Story of Mr. Tan
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2health &
screening
forRey o resvenne
ailments

National proFram me To make it even easier for resi-
dents, the HPB launched a new ini-
for the elder poor tiative to help patients receive the

kicks off in Whampoa, necessary follow-ups.

Wi" run for thI'EE years Known as the General Practition-
er Network, residents are encour-

aged to nominate a GP near their

Fiona Low home to be their primary-care phy- >
sician. :
The Health Promotion Ec_:-ard (HPB) ! Results f_m:y the ;qreening will
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Healthy Lifestyle as Prescription

| Amb_assadors Screening Bundle GP Network

Community Centres

ol
SEN.




Whampoa Prototype

Video
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Sustainable Healthcare

< Empower Individuals & Communitx |

Healthy At-risk Unhealthy
< b \ l
|}
Healthy Lifestyle as Healthy Lifestyle
a Default Normal as a Prescription

Sophisticated Aggressive Sustainable
Leveraging 3Ps Rapid Prototyping Ecosystem

Strategies
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THANK YOU
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